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MARCH

H&M Studio S/S 2017 was launched at H&M’s 

show during Paris Fashion Week as a “see 

now, buy now” collection. With models such 

as Gigi and bella Hadid, Adwoa Aboah, 

Amber Valletta, Jordan barrett and Luis 

borges, the show could be watched live at 

studio.hm.com and in virtual reality on you-

Tube. The collection was available to buy 

online straight after the show.

For the seventh year in a row Ethisphere 

Institute named the H&M group as one of 

the world’s most ethical companies.

South Korea was a new online market for 

& Other Stories in 2017, while the brand’s 

first store in Asia opened in Seoul. The 

United Arab Emirates and Qatar were other 

new markets for & Other Stories this year, 

with its first store opening in Dubai and 

Doha via franchise.

H&M continued expanding into new online 

markets in 2017: Turkey in March, followed 

by Hong Kong, Taiwan, Macau, Malaysia 

and Singapore in May, and Cyprus and the 

Philippines in October. With the addition of 

Kuwait via franchise in December, H&M has 

44 online markets.

APRIL
The Global Change Award is the H&M Founda-

tion’s annual innovation challenge that aims to 

speed up the shift to a circular fashion indus-

try. The five winning ideas in 2017 included 

making vegan leather using grape waste from 

wine production, turning cellulose from cow 

manure into textile fibres, and a digital thread 

to facilitate the sorting and recycling of clothes. 

H&M’s regular Conscious Exclusive collec-

tion combines high fashion with sustainable 

and innovative materials. For spring 2017 it 

offered exclusive pieces and accessories in 

a material made from recycled shoreline 

plastic.

The H&M group won the 2017 Freedom 

House Corporate Award for its leadership 

in advancing global supply chain transpar-

ency. The award was given by the American 

organisation Freedom House, which recog-

nises businesses for their principled policies 

and strong leadership with regard to human 

rights.
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H&M Studio S/S 2017  
during Paris Fashion Week.

Highlights of the year
We continue to make fashion and design accessible to more and more people  

the world over. In 2017 we launched new collaborations, as well as innovations for greater 

sustainability and smart features enhancing the shopping experience. One of the highlights  
of the year was the launch of ARKET, another new brand from the H&M group.



17

2017 I N bR I E F

Weekday’s first store in Paris opened on  

Rue Vieille du Temple in April. Later in  

2017 the brand’s first store in London opened 

on Regent Street. both France and the UK 

have been online markets for Weekday  

since 2013.

AUGUST
The H&M group’s new brand ARKET was 

launched on 25 August with a store on Lon-

don’s Regent Street and online at arket.com 

in 18 European countries. This was followed 

by autumn store openings in Copenhagen, 

brussels and Munich.

H&M teamed up with iconic Parisian con-

cept store Colette to launch an exclusive  

edition of the H&M Studio A/W 2017 collec-

tion. The collaboration included nine pieces 

in a colour palette based on Colette’s signa-

ture blue.

From Reykjavik to Ho Chi Minh City: Iceland 

became a new H&M market in August, fol-

lowed by Vietnam in September. This year 

H&M also opened its first stores in Kazakh-

stan, Colombia and Georgia, and at the end 

of 2017 H&M was present in 69 markets.

SEPTEMbER
COS celebrated its 10th birthday with a party 

at the National Gallery in London, the city 

where its first store opened in 2007. Today 

COS is in 37 markets, having added Malaysia, 

Israel, Slovenia and Qatar in 2017. 

A new method of separating and recycling 

different fibres from blend textiles was pre-

sented jointly by the H&M Foundation and 

the Hong Kong Research Institute of Textiles 

and Apparel.

H&M was named as one of “The best  

Companies to Work for in Fashion” in the 

2017 report produced by trade website The 

business of Fashion, which surveyed more 

than 2,600 industry professionals from  

190 companies across the globe.

Organisations Ethical Consumer and 

Fashion Revolution ranked the H&M group 

third in the Fashion Transparency Index 

2017, which evaluates supply chain transpar-

ency among the world’s 100 largest fashion 

companies and their social and environmen-

tal impact. 

MAy
Image Search in the H&M app is based on 

image recognition and helps customers 

quickly find the items they want in H&M’s 

wide product range. It gives customers  

recommendations based on photos they have 

taken themselves or pictures they have been 

inspired by, for example on social media. 

Launched in May, Image Search was availa-

ble in 13 markets by year-end 2017.

NOVEMbER
ERDEM x H&M, the 2017 collaboration with 

London-based designer Erdem, had a fantas-

tic reception. For H&M customers Erdem cre-

ated a romantic, tailored ladies’ collection 

and – for the first time – also a collection for 

men. Film director baz Luhrmann visualised 

the collaboration. 

DECEMbER
The H&M group was nominated for The 

Circulars, an award programme that 

offers recognition to individuals and organi-

sations across the globe that are making 

notable contributions to the circular econ-

omy. The Circulars is an initiative of the 

World Economic Forum and the Forum of 

young Global Leaders and is run in collabo-

ration with Accenture Strategy. 

ARKET, Brussels.

Weekday, Paris.

ARKET IS 

LAUNCHED

COS 10 years.

ERDEM x H&M.

Image recognition  
in the H&M app.
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