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2012 IN BRIEF

» Sales increased by 171 percent in
local currencies and by 1 percent in
comparable units

» Strong customer offering

— road and varied collections with
inspiring fashion for everyone

» Continued to gain market shares
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2012 IN BRIEF

» Long-term investments in several areas
— online and IT
— new fashion brand & Other Stories
— broadening H&M's product range

» Cost control remains good

» Despite large long-term investments
and negative currency translation
effects, profit after tax increased by
SEK 1 billion
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FINANCIAL DATA
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SALES AND PROFITS

FOURTH QUARTER

SEK'm 2012 2011
Sales including VAT 37,930 36,191
Sales excluding VAT 32,502 30,952
Gross profit 20,017 19,150

Gross margin, % 67.6 67.9
Selling and administrative expenses -13,484 -12,485
Operating profit 6,533 6,665

Qperating margin, % 20.7 21.5
Net interest income 103 137
Profit after financial items 6,636 6,802
Tax -1,349 -1,445
Profit for the period 5,287 5,357
Eamings per share (SEK) 319 324
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SAL

S AND PROFITS

FULL-YEAR
SEK'm 2012 2011
Sales including VAT 140,948 128,810
Sales excluding VAT 120,799 | 109,999
Gross profit 71,871 066,147
Gross margin, % 59.5 60. 7
Selling and administrative expenses -50,117 -45,/68
Operating profit 21,754 20,379
Qperating margin, % 18.0 18.5
Net interest income 531 563
Profit after financial items 22,285 20,942
Tax -5,418 -5,121
Profit for the period 16,867 15,821
Eamings per share (SEK) 10,79 9.66
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SALES PER MARKET

FULL-YEAR 2012 No. of stores
Germany 406
USA 269
UK 226
France 182
Sweden 177
Netherlands 124
Switzerland 82
Spain 146
Norway 117
China 134
ltaly (——— 104
Austria | I 68
Denmark | 94
Belgium | 70
Canada | 61
Poland (s 103
Japan |m— 20
Finland | 53
Russia (s 37
Portugal (mm 23
Greece | o5
Czech Republic |mm 31
Romania | 19
Hungry [ 26
Croatia [ 17
South Korea 17
Ireland | 16
Slovenia |l 12
Turkey L 11
Singapore (M >
Luxembourg (@ 10
Slovakia | 13
Bulgaria I 4
Malaysia |l )
Mexico | 1
Latvia | o)
Franchise | 83
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S TORE EXPANSION

No. of stores
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KEY DATA

SEK'm 30 Nov 2012 | 30 Nov 2011
Stock-in-trade 15,213 13,819
Cash flow from current operations 18,900 17,420
Investments 6,827 5,174
Liquid funds and short-term investments 17,143 21,277
Dividend (SEK) 9.60" 9.50
Return on equity, % 38.4 35.8
Average number of employees™ (2,276 064,874

* proposed dividend
** converted to full-time positions
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STOCK-IN-TRADE / SALE
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—XPANSION 2012

304 new stores net in 2012

— 29 more than planned

— five new markets

— 2,/ /76 stores in 48 countries
— 10,000 new employees

Very positive reception in the new
markets Bulgaria, Latvia, Malaysia,
Thailand and Mexico

The other brands continue to grow,
COS in particular

— 19 new COS stores and six new

markets
#M



~XPANSION 2013

Approx. 325 new stores are planned
in 2013

— China and USA largest expansion
markets

Five new markets 2013

— (Chile, Estonia, Lithuania and Serbia
— Indonesia via franchise

H&M grows in online sales

— completely mobile-adapted H&M
shop online

— launch of H&M shop online in USA
planned for summer 2013
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& OTHER STORIES

» 10 launch in ten European countries
spring 2013
» Wide range of shoes, bags,

accessories, beauty products and
clothes for women

» Wide price range, carefully chosen
qualities and great attention to detall

» Stores open at the best business
locations in Barcelona, Berlin,

Copenhagen, London, Milan, Paris
and Stockholm

» Shop online in ten European countries

at stories.com
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SUSTAINABILITY

»  Sustainability — an integral part of
H&M'’s operations

» Cutting edge partnership with WWWH
— three year global collaboration
— new water strategy for H&M

» Global garment collecting initiative in
selected stores in 48 markets

— recycling and reusing of garments
— launch February 2013
— collaboration with :Collect
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